FLORENTIN

ROOFTOP BAR

A Mediterranean inspired rooftop cocktail bar serving elevated,
award-winning cocktails and small bites.
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Physical Menu Mock-u F L O Q E N T i N Digital Menu Mock-up

SPANISHG & T

House-made cordial, Gin Mare, tonic

APEROL SPRITZ
Aperol, Prosecco, Soda Water, Orange Wheel

PRICKLY PEAR MARGARITA

Tequila; Lime, Agave, Prickly Pear, Salt Rim
PARAISO

Rum, Passion Fruit, Pineapple, Lime, Habanero Bitters

ANGEL LEAF
Angelisco Reposado, Cap Corse, Thyme Gomme

THE VERY LAST

Gin, Mezcal, lime, cucumber, fresh dill, worm salt

FLOR DE MONTE

Barsol Pisco, lemon, lime, egg white, bitters

FLOWER SIDE
Mezcal, Lillet blanc, Suze

BEER

COMMON SPACE PILSNER
BEACHWOOD IPA
MODERN TIMES COFFEE STOUT

ALPINE BEER NELSON IPA
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WRITE ove PRIC&(LY PEAR
FILLABOA ALBARINO 1 = i
Rlas Baixas, Spain - Touna
MEINKLANG GRUNER-VELTLINER 13 S
Austria >
EMMOLO SAUVIGNON BLANC 13 O T\
Napa Valley, California PRICKLY PEAR
LE ROI DES PIERRES SANCERRE 15 SALYED R
France
GEORGAS FAMILY SAVANTIANO 12 00000
Greece (Orange Skin Contact)
AVINYO PETTILANT 13
Spain
RED : +

GUNDLACH BUNDSCHU MTN CUVEE

Sonoma County, Californio

CHATEAU BLAIGNAN BORDEAUX

Bordeaux, France

ACCONERO BARBERA
Al Italy

YARDEN PINOT NOIR

Israel

CHATEAU MUSAR

Lebanon

MASSOLINO BAROLO
Italy

RIDGE THREE VALLEYS ZIN BLEND

Sonoma County, California

FLOWER

SIDE

MEZCAL
LLLLET BLANC
Uz
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: Bar Florentin will be a very welcoming, elegant space. The historical building fused
o | with a Ilght Mediterranean aesthetic is somethmg that has not been done yet in LA.
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MARKETING STRATEGY

In tandem with OTH Network we’ll

develop a concept marketing e

strategy for pre- and post-launch

either in tandem with, or in lieu of,

partnership with a third party

marketing firm. To fine tune our
PHASE 1 target audience, target media, social
media platforms & handles.

* Connecting with influential online
media outlets such as Eater,
Timeout, Thrillist.

PHASE 2
¢ Influencer collabs and affiliations during soft
* Focused on bringing in people with a strong Los
Angeles community to invite their friends. * Subtle paid advertising to cast a wider net.
_____ * Influencer nights? « Brand deals
e hast il AT LA * DJ nights will leverage the artist's audience » Events (ie. taking Florentin brand outside of
 Continued social media outreach the bar, ie. coachella pop-up etc.)

St Monca vamsets e Downtom shybre,

* Continue with high quality content from the
bar and events for social, etc.


https://whatnowlosangeles.com/new-rooftop-bar-with-speakeasy-vibes-debuting-in-dtla/
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