
A Mediterranean inspired rooftop cocktail bar serving elevated, 
award-winning cocktails and small bites.  





*Stools not rendered to accuracy. See model above.



Details

• 4,000 Sq Ft. of Rooftop Indoor 
/ Outdoor.

• Plans to expand to additional 
4,000 Sq Ft. of Rooftop Indoor / 
Outdoor whcih will make it 
8,000 total Sq Ft.

• 3 All Gender Bathroom Stalls

• DJ booth area and indoor 
dancing at night in interior.

• Across the street from the 
hottest nightclub in LA 
Exchange LA. Two additional 
top bars within a block.

• Prime for many full buyouts 
and event rentals.
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Details

• Top of the line lighting & 
design with Preen Inc.

• Top of the line A/V System

• Already a full event venue 
space currently being rented 
3-5 times a month.

• 180 Occupancy, 360 full roof

https://www.preeninc.com/
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In tandem with OTH Network we’ll 
develop a concept marketing 
strategy for pre- and post-launch 
either in tandem with, or in lieu of, 
partnership with a third party 
marketing firm. To fine tune our 
target audience, target media, social 
media platforms & handles.

PHASE 1

• Connecting with influential online 
media outlets such as Eater, 
Timeout, Thrillist. 

PHASE 2

• Influencer collabs and affiliations during soft 
opening.  
• Focused on bringing in people with a strong Los 
Angeles community to invite their friends.
• Influencer nights? 
• DJ nights will leverage the artist’s audience
• Continued social media outreach

PHASE 3

• Subtle paid advertising to cast a wider net.
• Brand deals
• Events (ie. taking Florentín brand outside of 
the bar, ie. coachella pop-up etc.)
• Continue with high quality content from the 
bar and events for social, etc.

MARKETING STRATEGY

https://whatnowlosangeles.com/new-rooftop-bar-with-speakeasy-vibes-debuting-in-dtla/



